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Choose Your Favorite Shade of Green
n:vision variety pack allows consumers to experience an assortment of energy saving CFLs

Aurora, OH (January 21, 2008) — Would you prefer a warm glow in your living room, or a light that emulates natural
sunlight? Maybe you'd prefer a radiant, bright light in your bathroom rather than one that gives off a soft illumination.
Well, now you can experience three different energy saving compact fluorescent light bulbs (CFLs) to determine
which light level you'd prefer in your home. The Home Depot, the only retailer to offer CFLs with three distinct light
levels, presents the n:vision four-pack variety package, manufactured by TCP, Inc., the world’s largest manufacturer

of energy saving light bulbs, to give consumers an easy, less expensive way to try CFLs.

The n:vision variety package includes two 14-watt soft white CFLs, one 14-watt bright white CFL and one 14-watt
daylight CFL, each equivalent to a 60-watt incandescent light bulb. While the soft white CFL provides a warm, full
glow, which is ideal in living rooms and bedrooms, the bright white CFL gives off of a radiant, crisp light that is perfect
for working in the kitchen and bathroom. The daylight CFL emulates natural sunlight and is great for reading and

detail-oriented activities.

CFLs are gaining in popularity as a new light source in homes across the country for the significant cost and energy
saving benefits over incandescent light bulbs. Plus, CFLs help prevent global warming. If every American home
replaced just one light bulb with a CFL, it would save enough energy to light more than 3 million homes for a year,
more than $600 million in annual energy costs, and prevent greenhouse gases equivalent to the emissions of more
than 800,000 cars.

The n:vision line of energy efficient light bulbs uses 75 percent less energy and lasts up to 10 times longer than
standard incandescent light bulbs, and produces the same quality of light. The n:vision variety pack is packaged in a
recyclable, earth-friendly box and will be available in The Home Depot stores in February for a retail price of $7.97.
The n:vision brand is an Eco Options product at The Home Depot and has less of an adverse effect on the

environment than competing brands.



The Home Depot® is the world's largest home improvement specialty retailer, with 2,207 retail stores in all 50 states,
the District of Columbia, Puerto Rico, U.S. Virgin Islands, 10 Canadian provinces, Mexico and China. In fiscal 2006,
The Home Depot had sales from continuing operations of $79.0 billion and earnings from continuing operations of
$5.3 billion. The Company employs approximately 350,000 associates. The Home Depot's stock is traded on the
New York Stock Exchange (NYSE: HD) and is included in the Dow Jones industrial average and Standard & Poor's
500 index.

TCP, Inc. headquartered in Aurora, Ohio, drives lighting innovation for commercial, industrial and residential
applications. As the leader in energy efficient lighting, TCP manufactures one million compact fluorescent lamps
(CFLs) per day, offers one of the largest number of ENERGY STAR approved products and distributes them
throughout North America and abroad. TCP produces the majority of the CFLs on the U.S. market sold under a
variety of name brand, private label and other lighting manufacturers. The company’s extensive product line also
includes cold cathode, linear and high bay systems, exit and emergency lighting, HID, energy efficient fixtures, and

LED lighting products/solutions. For more information, visit www.tcpi.com or call (800) 324-1496.
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